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Introduction & Methodology

This survey was conducted online during July and August, 2008. Invitations were sent via email to the not-
for-profit users and purchasers of software and online solutions used for fundraising, mass communicating,
and managing donor and members.

Respondents were offered inclusion in a drawing for one of several prizes, in addition to this free Summary
Report of the survey’s results.

Eight-hundred and forty-one responses came from unbiased lists (those from Campbell Rinker and The
Chronicle of Philanthropy). These responses that are not biased towards certain products make up the
industry-wide results. This response yields an accuracy of £3.4% at the 95% confidence level, with the
accuracy fluctuating depending on the number of respondents that answered a given question or that make
up a specific subgroup’s results.

Pricing questions were only asked of those that make or influence purchase decisions. Likewise, questions
relating to using the products were only asked of those that actually use the products. The term ‘base’
refers to the number of respondents represented in a figure or set of figures.

To see which products have received prestigious Campbell Awards
this year for high user satisfaction, visit CampbellAward.com
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Study Results

Q. How often does your organization reevaluate its primary

1 0,
donor/member management solution? Frequency of Evaluation &
Base 669
Average 4.6 years
Every year 18%
About every 2 years 11%
About every 3 years 19%
About every 4 years 3%
About every 5 years 27%
About every 6+ years 21%
Q. How many years has it been since your organization Yoars5ince Replacomont %
last replaced its primary donor/member management
solution? Base 650
Average 5 years
Every year 7%
Under 1 year ago 21%
1 year to under 2 years ago 27%
2 years to under 5 years ago 28%
5 years to under 10 years ago 12%
10 years to under 15 years ago 5%
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Q. If an organization just like yours was thinking about adopting the product [you use] and they
asked for your advice, would you recommend they adopt it?

Response For All Products
(base= 1,032)

Unsure
26%

The solutions below are those that were recommended by a majority of their customers. They are listed in
alphabetic order. All of the products below are solid solutions. Compare your specific needs to what each
product offers to find the best solution for your organization.

Number of

Product (Company) Ratings*
Allegiance Fundraising System (Allegiance Software) 90
eTapestry (Blackbaud) 467
MatchMaker FundRaising Software (Heritage Designs) 89
Raiser's Edge (Blackbaud) 1809
Sage Fundraising 100, Rainbow Edition (Sage Software) 81
Sage Fundraising 50 (Sage Software) 499
SalesForce.com 38

*does not indicate market share, minimum of 10 ratings required for consideration
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Demographics

Q. Which of the following do you feel best
describes your place of employment? You will
be entered into the drawing regardless of your
answer. (Select only one.)

Q. Which of the following most closely
resembles your job title? (Select only one.)

Q. In its last complete fiscal year, what was
your organization's gross member/fundraising
income?

Type of Organization %
Base 841
Charitable foundation/trust 8%
Educational: Postsecondary 10%
Educational: K-12 schools 3%
Educational: Other 6%
Environmental and animal-related group 4%
Faith based organizations 9%
Health/hospital/medical charity 17%
Human service group 13%
International 5%
Museum, zoo, aquarium, or library 6%
Performing arts 5%
Public affairs / Advocacy group 2%
Public broadcasting 2%
Youth group 3%
Other not-for-profit group 8%
Title %
Base 841
CEO/President/Executive Director 18%
Vice President/Director 43%
Manager/Supervisor 23%
Staff 15%
Volunteer 1%

Organization Fundraising Income %
Base 792
Less than $500,000 23%
$500,000 to less than $1 million 15%
$1 million to less than $2 million 17%
$2 million to less than $5 million 18%
$5 million to less than $10 million 9%
$10 million or more 18%
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About Campbell Rinker

Campbell Rinker is one of a select few research firms in the United States that specialize in producing
marketing research for nonprofits.

Campbell Rinker Services

Qualitative Research & Analysis - Live and Internet Focus Groups, Bulletin Board Groups, One-
on-One Depth Interviews

Quantitative Research - Internet, Telephone, Mail-to-Internet and Mail Surveys, Intercept Surveys

Proprietary Tools and Statistical Analysis — Donor Satisfaction, Adoption Modeling, Message
Testing, Alumni Segment Scoring, Gift Sensitivity Meter, Giving Club Benefit Testing, Member
Benefit Assessment, New Offer Optimization

Donor File Analysis — economical yet comprehensive donation history reports and projections

Our loyalty tracking tool,
proven to forecast exactly
which of your donors are
likely to give again and why.

Using DashTrack helps you
identify key areas of donor
service that need work and
improve vital communications
efforts. Most importantly,
DashTrack helps your
organization improve your
bottom-line fundraising
results by delivering essential
data to improve overall donor
loyalty and retention.

Visit DashTrack.net

DoreorPulse

Our comprehensive set of reports on
American donors. Topics include...

High-dollar donors

Donors by generation
Donors by race/ethnicity
Donors to religious charities

Donors to environmental & animal protection
charities

Donors to international relief, development,
& child sponsorship charities

Donors to human service & public benefit
charities

Donors to arts, culture, & humanities
Donors to political organizations
Donors to educational institutions

Visit DonorPulse.com

Donor
Confidence
Report

Our bi-monthly executive
briefing on giving in the US.
We collect hundreds of timely
donor responses to some
very pointed questions about
their giving intentions, their
outlook on the nation’s
economy, their optimism for
the future, and much more.

The result is a synopsis of
key donor trends and
attitudes that are essential to
nonprofit executives and
advisors.

Visit CampbellRinker.com
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