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Satisfaction Levels

Q. Please rate your satisfaction with each of the following: (scale of Completely
Satisfied to Completely Dissatisfied)

a. Informing me how my money is spent

b. Not asking for support too often

c. Offering me some choice in the communications I receive
d. Thanking me appropriately

e. Recognizing the contribution(s) I've made in the past

f. Demonstrating they care about my needs

g. Making it clear why my continued support is needed

h. Giving me opportunities to support Heifer International in other
(non-financial) ways

i. Using an appropriate style/tone in their communications

Offering me some choice in the communications | 3.9
receive '
Demonstrating they care about my needs _ 35
Giving me opportunities to support Heifer International 32
in other (non-financial) ways )
Using an appropriate style/tone in their communications _ 31
Making it clear why my continued support is needed _ 2.8
Recognizing the contribution(s) I've made in the past _ 22




Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Phasellus
consequat ante et lectus pellentesque placerat. Phasellus consequat
placerat mauris.

Nunc lobortis, tortor a gravida tincidunt, massa enim sagittis ligula, at
pharetra mi diam sed tortor. Aliquam non odio.

Integer magna. Cras ut massa a felis ornare sollicitudin. Ut tincidunt

nunc non massa. Duis suscipit. Nam sit amet erat. Etiam ornare

mauris et massa. Nulla vitae tortor eu urna pulvinar iaculis.

Neither
satisfied
Completely | Somewhat nor Somewhat | Completely

Characteristic satisfied satisfied | dissatisfied | dissatisfied | dissatisfied | Mean
a. Informing me how my money is 550 2204 11% 11% 1% 4.80
spent
b. Not asking for support too often 44% 22% 22% 11% 1% 4.40
c. Offering me some choice in the 44% 330% 11% 11% 1% 4.30
communications | receive
d. Thanking me appropriately 33% 22% 11% 22% 12% 3.20
e. Recognizing the contribution(s) I've 330% 2204 11% 2204 12% 320
made in the past
f. Demonstrating they care about my 330% 2204 11% 2204 12% 320
needs
g. Making it clear why my continued 330% 2204 11% 2204 12% 320
support is needed
h. Giving me opportunities to support
Heifer International in other 22% 33% 11% 22% 12% 3.10
(non-financial) ways
i. Using an appropriate style/tone in 2204 2204 2204 2204 12% 3.00
their communications
a. Informing me how my money is 11% 330% 11% 330% 12% 280

spent

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Phasellus
consequat ante et lectus pellentesque placerat. Phasellus consequat
placerat mauris.

Nunc lobortis, tortor a gravida tincidunt, massa enim sagittis ligula, at
pharetra mi diam sed tortor. Aliquam non odio.

Integer magna. Cras ut massa a felis ornare sollicitudin. Ut tincidunt

nunc non massa. Duis suscipit. Nam sit amet erat. Etiam ornare

mauris et massa. Nulla vitae tortor eu urna pulvinar iaculis.




Characteristic Mean Dsil(l)grgt IIDnedIgg)tl*t Saf'nséiii'on
a. Informing me how my money is spent 4.80 80 120 115
b. Not asking for support too often 4.40 75 100 105
c. Offering me some choice in the communications | receive 4.30 70 85 90
d. Thanking me appropriately 3.20 55 80 95
e. Recognizing the contribution(s) I've made in the past 3.20 55 85 80
f. Demonstrating they care about my needs 3.20 55 80 85
g. Making it clear why my continued support is needed 3.20 55 85 80
h. Giving me oppprtunities to support Heifer International in 3.10 45 75 75
other (non-financial) ways

i. Using an appropriate style/tone in their communications 3.00 40 70 75
a. Informing me how my money is spent 2.80 35 65 70
*Index compared your results with those of similar organizations

> Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Phasellus
consequat ante et lectus pellentesque placerat. Phasellus consequat
placerat mauris.
> Nunc lobortis, tortor a gravida tincidunt, massa enim sagittis ligula, at
pharetra mi diam sed tortor. Aliquam non odio.
> Integer magna. Cras ut massa a felis ornare sollicitudin. Ut tincidunt
nunc non massa. Duis suscipit. Nam sit amet erat. Etiam ornare
mauris et massa. Nulla vitae tortor eu urna pulvinar iaculis.
Derived Stated
Characteristic Importance | Satisfaction Gap
a. Informing me how my money is spent 4.80 4.80 0.00
b. Not asking for support too often 4.10 4.40 0.30
c. Offering me some choice in the communications | receive 4.90 4.30 -0.60
d. Thanking me appropriately 4.30 3.20 -1.10
e. Recognizing the contribution(s) I've made in the past 3.90 3.20 -0.70
f. Demonstrating they care about my needs 3.80 3.20 -0.60
g. Making it clear why my continued support is needed 4.10 3.20 -0.90
zihGei:/i(r:]%rr]n_feinc;%pt):glt)uwgsg to support Heifer International in 4.90 3.10 -1.80
i. Using an appropriate style/tone in their communications 4.80 3.00 -1.80
a. Informing me how my money is spent 3.70 2.80 -0.90




>

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Phasellus
consequat ante et lectus pellentesque placerat. Phasellus consequat
placerat mauris.

Nunc lobortis, tortor a gravida tincidunt, massa enim sagittis ligula, at
pharetra mi diam sed tortor. Aliquam non odio.

Integer magna. Cras ut massa a felis ornare sollicitudin. Ut tincidunt
nunc non massa. Duis suscipit. Nam sit amet erat. Etiam ornare
mauris et massa. Nulla vitae tortor eu urna pulvinar iaculis.



Loyalty Levels

Q. How likely are you to give another gift to...
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Recommend us to others

Tell others about your experience with
us

Purchase fromus again in the future

Likelihood Mean
. Under $50 to $100to | $150to | $250to | $500to | $750to0 | $1000
Current Giving Level | g59 $99 $149 | $249 | $499 | $749 | $999 | or more
Likelihood to Give 420 430 |380 |370 [340 [430 |460 | 4.80
Again
> Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Phasellus
consequat ante et lectus pellentesque placerat. Phasellus consequat
placerat mauris.
> Nunc lobortis, tortor a gravida tincidunt, massa enim sagittis ligula, at
pharetra mi diam sed tortor. Aliquam non odio.
> Integer magna. Cras ut massa a felis ornare sollicitudin. Ut tincidunt

nunc non massa. Duis suscipit. Nam sit amet erat. Etiam ornare

mauris et massa. Nulla vitae tortor eu urna pulvinar iaculis.



Donors with High Likelihood to Give Again
(ratings of 4 and 5)

Derived Stated
Characteristic Importance | Satisfaction Gap
a. Informing me how my money is spent 4.80 4.80 0.00
b. Not asking for support too often 4.10 4.40 0.30
c. Offering me some choice in the 4.90 4.30 .0.60
communications | receive ' ' '
d. Thanking me appropriately 4.30 3.20 -1.10
e. Recognizing the contribution(s) I've made in 390 320 .0.70
the past ' ' '
f. Demonstrating they care about my needs 3.80 3.20 -0.60
g. Making it clear why my continued support is 4.10 320 .0.90
needed ' ' '
h. Giving me opportunities to support Heifer 4.90 310 -1.80
International in other (non-financial) ways ' ' '
i. Using an appropriate style/tone in their 4.80 3.00 -1.80
communications ' ' '
a. Informing me how my money is spent 3.70 2.80 -0.90
Donors with Low Likelihood to Give Again (ratings of 1 and 2)

- Derived Stated
CherEsiETEE Importance | Satisfaction CED
a. Informing me how my money is spent 4.80 4.80 0.00
b. Not asking for support too often 4.10 4.40 0.30
c. Offering me some choice in the 4.90 4.30 .0.60
communications | receive ' ' '

d. Thanking me appropriately 4.30 3.20 -1.10
e. Recognizing the contribution(s) I've made in 390 320 .0.70
the past ' ' '
f. Demonstrating they care about my needs 3.80 3.20 -0.60
g. Making it clear why my continued support is 4.10 320 -0.90
needed ' ' '
h. Giving me opportunities to support Heifer 4.90 310 -1.80
International in other (non-financial) ways ' ' '
i. Using an appropriate style/tone in their 4.80 3.00 -1.80
communications ' ' '
3.70 2.80 -0.90

a. Informing me how my money is spent




Annual Giving Amount

Q. About how much do you donate financially each year to all charitable
organizations combined?

Annual Giving
Mean - Overall 750
Median 700
Mode 500
Highest Amount 2500
Lowest Amount 20
1st Quartile Mean 150
2nd Quartile Mean 500
3rd Quartile Mean 700
4th Quartile Mean 900
Annual Giving to all Charities Combined
Giving | Under | $250to | $500to | $75010 | 1000 | 31500 1 82500 | 500
Amount $250 $499 $749 $999 $1499 $2499 $4999 | OF more
0,
% of 82% 80% 84% 72% 68% 54% 22% 18%
Donors
> Maecenas quis nunc. Mauris blandit libero vel est. Suspendisse sem.
Nullam dapibus nisl non leo. Nunc diam sapien, elementum ut,
semper a, bibendum quis, odio.
> Aliquam porttitor tortor in diam. Vestibulum turpis turpis,
ullamcorper id, cursus commodo, tempus sit amet, pede.
> Proin nisl metus, luctus vitae, tempor non, pretium sed, sem.

Vestibulum pharetra enim eu lectus. Cras sagittis arcu vitae lacus.



Gap Analysis

Sed ipsum magna, nonummy eget, porttitor varius, congue suscipit, nulla.
Vestibulum nec dolor. Maecenas at nulla. Etiam turpis. Cras et elit a lacus
adipiscing vulputate. Nunc ac elit. Quisque semper, ante at adipiscing
tincidunt, eros nibh sodales nunc, in ultrices pede purus ac ante. Morbi

elementum.
Characteristic Importance | Satisfaction GAP
Variety of the products we offer 3.93 3.26 -0.67
Variety of the ways to order that we offer 4.09 3.64 -0.45
Ease of placing your order 4.22 3.81 -0.41
Overall experience with our web site 4.24 3.47 -0.77
Your interaction with our customer service reps 4.24 3.26 -0.98
Price of the items ordered 3.97 3.11 -0.86
Quality of the items ordered 2.66 2.53 -0.13
Amount of time it took for the shipment to arrive 3.50 3.39 -0.11
Shipment arriving undamaged & with correct items 4.19 3.59 -0.60
Overall experience from shopping to delivery 3.51 3.58 0.07

> Nullam sed libero sed arcu tincidunt cursus. Cras scelerisque
tincidunt metus. Morbi et neque. Pellentesque non lorem vulputate
neque lacinia ultrices. Ut vehicula egestas enim.

> Vestibulum condimentum, pede ut dictum consectetuer, nisl justo
vestibulum velit, eu euismod tellus elit et lectus. Class aptent taciti
sociosqu ad litora torquent per conubia nostra, per inceptos
hymenaeos. Vestibulum elementum tincidunt nisl.

> Nam semper quam in ante cursus feugiat. Pellentesque feugiat libero
ut neque. Mauris lorem.




